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THE INTERNATIONAL TRADE FAIR FOR INNOVATION IN THE 
 FRAGRANCE AND COSMETICS INDUSTRy
Wednesday & Thursday, 17–18 October 2018, 9 a.m.–6 p.m. 
Carrousel du Louvre, Paris

For its fourth edition, the Cosmetic 360 trade fair has treated itself to a makeover. This year it is bigger and 
better, with a more attractive design. And with more support from the French National Centre for Scientific 
Research (CNRS), it now offers richer scientific content. The CNRS, considered one of the finest R&D ins-
titutes worldwide, is represented on the trade fair’s steering committee and now supports Cosmetic 360 in 
its endeavour to meet the greatest challenges of the fragrance and cosmetics industry today and tomorrow. 

Launched by the Cosmetic Valley competitiveness cluster in 2015, the Cosmetic 360 trade fair—the only 
trade fair created as a French initiative with French governance and funding—is now one of the leading world 
gatherings for a booming industry. The estimated value of the international market for fragrances and cos-
metics in 2017 was €419 billion, according to Euromonitor. The number of consumers is expected to grow 
40% and reach 6.3 billion by 2030. Cosmetic 360 is held each year at the Carrousel du Louvre, a centrally 
located Paris landmark. 

At a time when digital technology, connected beauty, artificial intelligence, and biotech are opening new hori-
zons, Cosmetic 360 proudly affirms its aim to welcome the global movers and shakers in innovation to Paris 
and further bolster leadership in one of the most prestigious industries in the French economy. An excellent 
setting for meeting and networking with cosmetics and fragrance specialists and company executives, Cos-
metic 360 seeks to spotlight innovators—the key drivers of an industry in which half the products to hit the 
market within the next five years are still unknown. An industry hive for showcasing and supporting the latest 
breakthroughs, it aims to help the companies behind them succeed in their endeavours, through contact with 
the industry’s players—big brands, SMEs, start-ups, public and private research laboratories, and innovation 
support experts—all gathered for one event.

COSMETIC 360 IN NUMBERS
• 220 exhibitors-1 out of 4 from other countries 

• 4,700 m2 of floor space dedicated to fragrance and cosmetics innovation 

•  6 specialised categories: Raw materials; O.E.M., Formulation & Laboratory equipment; Testing & Analysis; 
Packaging & Manufacturing equipment; Retail & Brands; Support functions for cosmetic industry

• 5,000 international decision makers expected; 50 countries represented

• 2 international summits: 
  - Cosmetic Clusters Rendez-Vous (3rd edition) 
  - Paris Summit of the New Path of WEME China International Cosmetics Cooperation Forum (4th edition)

•  7 major players represented at Open Innovation meetups: Johnson & Johnson, L’Oréal Recherche & Inno-
vation, LVMH Recherche, Laboratoires Pierre Fabre, Puig, Rodan + Fields, Yves Rocher 

• 210 meetings for presenters of innovative projects 

• 16 “Theory Into Practice” Conferences 

• 6 Cosmetic 360 awards

COSMETIC 360
4TH EDITION

- nEwS -
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WEDNESDAy,  
17 OCTOBER 

2018 

THURSDAy,  
18 OCTOBER 

2018

ON BOTH  
DAyS 

HIGHLIGHTS

9 am  LVMH Maker Hackathon kickoff > Delorme Room

10.30 am  Press conference > Salle VIP

1.30 pm  Opening ceremony > Atrium

11 am/2 pm/4 pm  Start-up Studio by COTY > Start-up zone

2-5 pm  New Path of WEME China International Cosmetics  
Cooperation Forum  > International Room

6 pm   Cosmetic 360 Awards ceremony  > Conference Room

9 am-4 pm  Cosmetic Clusters Rendez-Vous > International Room

11 am/1 pm/3 pm  Studio Start-up by COTY > Start-up zone

4 pm Presentation of LVMH Maker Hackathon projects > Delorme Room

5.30 pm LVMH Maker Hackathon awards ceremony > Delorme Room

9 am-6 pm Greentech Challenge > Delorme Room

9 am-6 pm LVMH Maker Hackathon > Delorme Room

9 am-6 pm Festivities in honour of the Year of Japan > Delorme Room

9.30 am-4.30 pm “Theory Into Practice” conference sessions > Conference Room

9.30 am-5 pm Solutions Start-Up > Start-up zone

Every hour, from 9.30 a.m. on: Tech Corner demonstrations > Le Nôtre Room

- nEwS -
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2018 TREndS     
DIy AND NATURALNESS

Stand  
B5
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d5
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E5

yEAR OF JAPAN

J-Beauty innovations at the 4th edition of Cosmetic 360, which this 
year honours Japan. 

Aroma Bit (Japan) to ‘see’ scents
Using a quartz microbalance sensor linked to a database of odours, Aroma Bit technology lets you 
visualise smells. The technology makes it possible to assign Aroma codes to specific odours. For 
example, a pepper fragrance will have a code that corresponds to the smell of pepper and is different 
from the Aroma code used for vanilla or a floral scent. Many potential applications, especially in the 
field of communication, are currently under research.  

Iwase Cosfa (Japan) and the sanpoyoshi spirit
Beauty and health are central to the activities of Iwase, a manufacturer of cosmetic ingredients 
since 1931. The company has advanced R&D capabilities and now applies innovative technologies 
like artificial intelligence and the Internet of Things. Iwase has adopted the creed of sanpoyoshi, 
the traditional Japanese concept of the ideal transaction benefiting all parties involved: customer, 
vendor, and business.

Nissha Co. Ltd. (Japan) and microneedles
Recognised as an innovative means of administering medicine, the dissolving microneedle patch 
has garnered much interest among cosmeticians for its potential skincare applications. Until now, 
however, there have been roadblocks in the industrialisation of this technology. But cutting-edge 
moulding technology developed by Nissha’s Kyoto-based teams finally allows the company to mass-
produce the microneedles and offer a range of innovative cosmetic applicators.
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GREEN FORMULATION  

Innovative products developed according to best practice in envi-
ronmentally friendly design are riding a wave of success.

EVE VEGAN (France) certification for labelling vegan products
Expertise Végane Europe is the first French organisation for inspecting and certifying vegan pro-
ducts. EVE VEGAN certification is a badge of transparency that guarantees a given product or service 
has been the subject of an audit by an independent third party.

Genialis Biotech (France) bets on cold emulsification 
Using a new cold emulsification process, La Nouvelle Botanique retains the best plants have to offer, 
without the use of surfactants.

LipoMask™ with nanoliposomes, from TCI Co. Ltd. (Taiwan)
The double liposomes of this moisturising mask shield its active ingredients, enable serum absorp-
tion by the skin within five minutes, and allow for excellent moisture retention. In clinical tests, when 
compared to the skin of control group members, that of LipoMask™ users retained 18% more mois-
ture, and water content was 26% higher after 8 hours.

Solid shampoo from Lorcos (France)
This solid shampoo, applied dry, is an essential addition to new haircare ranges.  

SOFIA Cosmétiques (France) launches new SPF Lox Tox range
This SME will be launching its first range of eco-friendly anti-UV products at the trade fair, after 
18 months of research. SPF Lox Tox shields you from the sun without harming coral and the aquatic 
environment. At SPF 50+, it offers the highest level of protection on the market.

NEW CONSUMER EXPERIENCES

The following products interact with consumers in novel ways, offe-
ring them new product application experiences.

Start-up zone

Innovendo Lifestyle Technology (Switzerland) presents Clipexperience 
Clipexperience is more than a beauty product: it’s a ‘wow’ experience. Just click on a capsule to 
release the active ingredients and instantly create a delicate, feather-light beauty mask that nou-
rishes and moisturises.

Mascara by MPLUS (Italy) 
Make-up removal is automatic and simple with this company’s innovative mascara.
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One Drop Miracle Air Tint Foundation from Riju World International Company 
(South Korea)
This weightless foundation with an ultra-fine texture gives an incredibly natural finish. You won’t 
even feel it, but it stays on all day long. 

Phytoperles from Laboratoires Sarbec (France)
Phytoperles is a 2-in-1 product for instant beauty. It is the culmination of the R&D efforts of Labo-
ratoires Sarbec, a rising company from northern France. Made with natural beads, this exfoliating 
product also moisturises.

UGIEL (France), purveyor of fine colours
This start-up from Bordeaux applies the exceptional properties possessed by colloidal suspensions 
of fine metals like silver and gold to create a new generation of inorganic colourants and precious 
coloured materials.

CONNECTED BEAUTy

digital technology and cosmetics team up through smartphones to 
yield dIY beauty products.

Start-up zone

BeautyMix (France) releases the first connected robot for the production of 
home-made cosmetics
Winner of the Start In Cosmetic contest, BeautyMix relies on a mobile application, a selection of na-
tural cosmetic ingredients, and a robot that prepares the final product. The mobile application helps 
users understand their skin needs, through a beauty assessment performed with expert assistance, 
and choose the right formula for their skin. Once the formula is selected and the natural ingredients 
have been ordered, the robot gets to work. In just ten minutes, the product is ready. BeautyMix can 
be used to make a wide range of beauty products, from moisturising cream to lipstick and shampoo.

Com Activ (France) designs holographic POS displays
Com Active offers a selection of highly innovative POS displays featuring holograms. There are alrea-
dy over thirty in its catalogue, and customisation is possible. 

Start-up zone

DINOV (France), the leading network for cosmetics industry influencers 
This network allows brands to gain credibility among opinion leaders and puts them into contact with 
influencers online.

Imasens (France) and sensorial analysis
This research institute performs marketing and sensorial studies adapted to each phase of product 
development.

Stand  
St10

Stand  
n18

Stand  
St5

Stand  
St23

Stand  
J23

Stand  
St30

Stand  
n7

- EXHIBITORS -



 • www.cosmetic-360.com • Contact presse : presse@cosmetic-360.com
7

Emuage, from Pôle Cosmétique (France), lets anyone produce fresh cosmetics
In your home, using water and encapsulated raw materials, the Emuage machine can make a great 
variety of cosmetic products, from skincare to hygienic and haircare products. The fifteen textures, 
twenty fragrances, and twenty active ingredient blends allow you to produce over 100,000 different 
safe, fresh cosmetic products of high dermatologic quality. The capsules used are made of recyclable 
PET plastic, and the containers are reusable.

SyHA (France) introduces smart organic cosmetics based on the Chinese 
pharmacopoeia
SYHA brings you high-quality formulations certified organic, active substances selected using artifi-
cial intelligence, and ingredients drawn from the Chinese pharmacopoeia.

SMART PACKAGING 

Packaging can be an ultraconnected object, integrating technolo-
gical solutions that relay diverse kinds of information on the pac-
kaged products and their environments. 

Start-up zone

CMSmartConnect (USA) provides assistance with connected packaging 
 projects
Using a platform that works with QR codes, NFC, and augmented reality, CMSmartConnect assists 
companies at every step of their connected packaging projects. It provides technological expertise, 
supports marketing, and facilitates data analysis.

Recycled plastics from CRÉAGIF Eco Concept (France)
A key player in the field of new high-quality plastic materials for use in cosmetics production, CRÉA-
GIF Eco Concept offers recycled materials that meet growing demand from companies seeking to 
adopt sustainable production practices.

Start-up zone

Mobeefox (France): Mobile solutions for smart packaging
The era of interactive mobile marketing has dawned, and Mobeefox offers customers on-demand 
connectivity between product packaging and associated interactive online content—e.g. audio, pic-
tures, videos, and messages—through its hosted cloud-based mobile application.

Innovative blotters from Scentis (France)
Specialised in tester strips and perfumed notebooks, Scentis creates the most innovative olfactory 
marketing products—like these blotters that reveal a picture once dampened with perfume. 
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USING FOOD INGREDIENTS AS RAW MATERIALS FOR COSMETICS 

Vegetables, cereal, and fruit are nutritional powerhouses, and now 
they are finding a place in the world of cosmetics.

Alban Muller (France): Chicory   
Glucohyami is a high-tech active ingredient of completely natural origin. It is a purified dry extract 
of chicory that triggers the synthesis of hyaluronic acid. Available as a powder, glucohyami is an 
environmentally responsible plant-derived alternative to standard glucosamine and hyaluronic acid 
of animal or bacterial origin.

Ceapro (Canada): Oats 
Standardised avenanthramides and beta-glucan are exclusive active ingredients derived from oats 
and used to treat conditions like eczema and psoriasis

ID bio (France): Getto leaves 
The leaves of the getto (Alpinia speciosa), a plant regularly consumed in Okinawa, Japan, yield an 
innovative active ingredient promoting healthy ageing and enhancing connections between the der-
mis and epidermis.

JRS Rettenmaier (France): Apples
Oats and apples are used to produce a natural powder for Pickering emulsions, which do not require 
emulsifiers. 

Laboratoire Phenobio (France): Coconut
Phenobio uses coconut shells as a novel source of polyphenols. Nuciferine® is a patented, environ-
mentally designed ingredient that primes detoxification and cellular DNA repair processes.

Opuntia (France): Prickly pears
Oil from the seeds of Mexican organic prickly pears has revitalising, antioxidant effects. 

Solabia (France): Red bell pepper
Counter blue light with red peppers. BlueShield® is an environmentally friendly bell pepper fraction 
rich in capsanthin and its esters, which are special, highly active carotenoids. It is obtained from 
cold-pressed red bell peppers grown in France.
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NEW TESTS RELy ON 3D ARTIFICIAL SKIN MODELS 

Artificial skin may be used to evaluate cosmetic product safety and 
efficacy, and it is the focus of much research today.

 
Start-up zone

Biomeca (France): 3D reconstruction of the biomechanical properties of 
human skin
An expert in biophysical and biomechanical analyses of living tissues, BioMeca® is able to measure 
the mechanical properties of skin and generate high-resolution images of biological specimens. This 
Lyon-based start-up can evaluate the effects of active ingredients and cosmetic formulations on in 
vitro and ex vivo models (e.g. skin explants, reconstructed skin, or cell cultures) as well as measure 
elasticity, moisturisation, and other variables.

 

Microfactory (France): Innovative technology for antiperspirant efficacy tests
Smart-Pore™ is the first artificial, biomimetic, transparent pore that lets clients peek under the skin, 
so to speak. It works with SOD4 technology developed by Microfactory for controlled, on-demand 
modelling of the perspiration process in humans. Antiperspirant efficacy tests are sixty times faster 
with Smart-Pore than with traditional methods. 

 

Start-up zone

Phenocell (France): On-demand skin cells
Phenocell combines Nobel-prize-winning iPSC technology with unique know-how in the culturing of 
human cells to offer clients high-precision active ingredient testing services and unlimited quantities 
of skin cells (sebocytes, keratinocytes, and melanocytes) of different phototypes that are consistent 
between lots.

 

Poietis (France): 4D bioprinting
A specialist in laser bioprinting of living tissues, this biotech offers industry players and researchers 
a unique platform to design and manufacture bioprinted products for evaluating the efficacy of cos-
metic products and ingredients. 
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HAIR TESTS   

A growing number of tests for diagnostics, efficacy evaluations, 
and other purposes are now available to serve the dynamic haircare 
market.

 
Chowis (South Korea): Optimised hair fibre diagnostic capabilities
This K-Beauty company introduces an enhanced lens for the diagnostic evaluation of skin and hair. 
Its mobile diagnostic tools have been scientifically validated by the largest cosmetics firms and ge-
nerate high-resolution images for scientific analysis.

Start-up zone

OxiProteomics (France) and Centro de Tecnología Capilar (Spain) can deter-
mine the biological age of hair
Partnered through the Cosmetics4Wellbeing programme, these two companies together offer inno-
vative efficacy tests to determine the biological age of hair and provide analytical tools for the deve-
lopment of products that effectively counter hair ageing.

Spincontrol and Transderma Systems (France)
In vivo efficacy test specialist Spincontrol boasts innovative, customised protocols, including an ori-
ginal method for objectively evaluating the moisturising properties of haircare products. 

FACTORy OF THE FUTURE 

discover connected objects and robots that boost factory produc-
tivity.

 
Start-up zone

Leancure (France): Connected MES* to control the factory of the future
Real-time control of production using connected objects is now here. Leancure is a fledgling compa-
ny from Normandy that has designed a connected system—consisting of a Wi-Fi console and tablet 
computers—for evaluating the efficiency of production lines. It can be adapted for use with all indus-
trial equipment fleets and very quickly installed.
*Manufacturing Execution System

‘Cobots’ from Stäubli Robotics (Switzerland)
Robots are quick and powerful, and they are helping accelerate production processes. Stäubli Robo-
tics introduces smarter, collaborative robots—or ‘cobots’—that use integrated visual guidance and 
better sensors.
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The digital revolution is under way in the beauty industry. Its impacts are being felt all along the value chain, 
from R&D and production up to packaging, marketing, distribution, and final consumption.

Determined to wed cosmetics and digital technology, Cosmetic 360 has start-up zone in the middle of the 
exhibition space where fledgling firms can present their products and network. Special Beauty Tech Chartres 
services and the new Start-Up Studio will be available to incubate, support, challenge, and develop these 
cosmetic start-ups.

THE ROSTER OF START-UPS ATTENDING THE TRADE FAIR INCLUDES THE FOLLOWING:  

BEAUTYMIX (Beauty Tech Chartres, France), presenting the first connected robot for home-made cosmetics

BIOMECA (Lyon, France), specialising in 3D reconstruction of the biomechanical properties of human skin

CSMART CONNECT (New York, USA), providing connected packaging project services

DINOV (Eure-et-Loir, France), the leading network for cosmetics industry influencers  

INNOVENDO LIFESTYLE TECHNOLOGY (Zurich, Switzerland), introducing Clipexperience

LEANCURE (Normandy, France), showcasing its connected control system for the factory of the future 

MOBEEFOX (Brittany, France), releasing mobile solutions for smart packaging

PHENOCELL (Mougins, France), offering innovative tests

SYHA (France), creating smart organic cosmetics based on the Chinese pharmacopoeia 

A FIRST FOR THE TRADE FAIR:  
THREE COTy START-UP STUDIO CHALLENGES
17 October 2018: 11 a.m. / 2 p.m. / 4 p.m 
18 October 2018: 11 a.m. / 1 p.m. / 3 p.m

The Start-Up Studio debuts at this year’s Cosmetic 360 trade fair and will challenge exhibiting start-ups 
to creatively and interactively pitch their expertise to one of the world’s biggest beauty industry firms.

Three challenges have been organised: 

Challenge 1 
Circularity: making environmentally friendly design a central source of value offered by innovative 
products

Challenge 2 
Customisation: defining the future of customised production, beyond digital printing and ingredient 
mixing

Challenge 3  
Shaping the future: suggesting how companies and influencers might collaborate to better meet 
new consumer expectations in terms of styles and products

30 START-uP EXHIBITORS 
fROM 8 COunTRIES 
The Start-Up Studio challenges with Coty
A pop-up accelerator in the Start-up Solutions 
space
> START-UP ZONE SPONSORS: BEAUTY TECH CHARTRES, COTY AND THE PLACE BY CCI28 

- EXHIBITORS -
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EXPERTS FROM THE FRENCH GOVERNMENT AND PARIS BAR WILL BE LEADING A NEW ‘ECONO-
MIC INTELLIGENCE CELL’.   

french public policy on economic intelligence is a major tool for protecting the growth 
and competitiveness of french companies. Accordingly, the Prefecture of Paris and of the 
Île-de-france region and the Cosmetic Valley competitiveness cluster have joined forces to 
create a unique ‘economic intelligence cell’ to provide attendees with information on pro-
tecting their business. The cell will lead a workshop on 17 October at 9.30 a.m. and a confe-
rence session on 18 October at 4 p.m. that will offer exhibitors and visitors free guidance 
on intellectual property law and issues related to economic and data safety. At a stand 
run by the Prefecture of Paris and Île-de-france, a lawyer and specialists from the french 
national Institute of Industrial Property (InPI) and other french government bodies will be 
on hand to answer any questions about strategies for the protection of assets (e.g. copy-
rights, drawings, models, and brands), procedures for registering intellectual property with 
the pertinent authorities (e.g. InPI, the European union Intellectual Property Office, and the 
world Intellectual Property Organization), and actions to take against counterfeiting and 
unfair competition.

BeauTy TeCh OPens a POP-uP aCCeLeraTOr aT The Trade fair

Organised by Beauty Tech Chartres and The Place by CCI28, the Start-Up Solutions programme is ready to 
provide innovators and early-stage start-ups attending the trade fair with free assistance to get their projects 
off the ground.  

The goal is to help them plunge into the creative adventure, transforming their ideas into reality with gui-
dance all along the way—from project submission and incubation to networking and financing. Note that 
start-ups already up and running are also welcome to approach accelerator staff for advice and contacts that 
could help them grow their business.

THE POP-UP ACCELERATOR OFFERS THE FOLLOWING ACTIVITIES:

• Practical workshops to develop business projects
• Themed conference sessions presenting the keys to a successful business 
•  Tailored, face-to-face meetings with experts from Beauty Tech Chartres, BPI, Caisse d’Épargne,  

Cosmet’Up, Cosmetic Angels, Go Capital, INPI, the Prefecture of Paris, the Centre Val-de-Loire regional 
authority, and The Place by CCI28. 

- EXHIBITORS -
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WEDNESDAy,  
17 OCTOBER 

2018 

THURSDAy, 
18 OCTOBER 

2018

POP-UP ACCELERATOR: SCHEDULE OF EVENTS

9.30 - 10.15 am  2 workshops 
Business model canvas  
Protecting intangible assets and taking action against counterfeit branded packaging  

10.30 - 11.30 am Expert dating, by appointment 

11.30 - 12.30 pm Expert dating, without appointment

11.45 am - 12.30 pm  Conference session  
“Key steps to a successful cosmetics project”

2 - 3 pm Expert dating, without appointment

2 - 2.45 pm  Conference session 
“Keeping end users in mind when creating products” 

3 - 3.45 pm  2 workshops 
Pitching your project with clarity and impact 
Keys to public financing for start-ups

4 - 5 pm Expert dating, by appointment 

9.30 - 10.15 am 2 workshops 
  Adapting your business model when pitching to major cosmetics firms  

Keys to private financing for start-ups

10.30 - 11.30 am Expert dating, by appointment 

11.30 - 12.30 pm Expert dating, without appointment

11.45 am - 12.30 pm  Conference session  
“Reaching influencers”

2 - 3 pm Expert dating, without appointment

2 - 2.45 pm  Conference session 
“Knowing your limits as an entrepreneur” 

3 - 3.45 pm  2 workshops 
Pitching your project with clarity and impact 
Communicating through digital channels in the cosmetics industry

4 - 4.45 pm  Conference session 
“Getting the right kind of exposure”

- EXHIBITORS -
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Since its creation, the Cosmetic 360 trade fair has stood out for 
the high quality and effectiveness of its exclusive Open Innovation 
programme, which has drawn ever greater participation from big 
brands that see the event as an ideal opportunity to identify promi-
sing projects and establish partnerships. The programme is a spring-
board for innovators, ushering them into the R&d labs of leading 
companies and allowing them to transform their breakthroughs into 
commercial successes. 

FOR THIS FOURTH EDITION:
 •  Registration of start-ups from April to August 2018 at www.cosmetic-360.com. This year, hundreds signed 

up, hailing from 34 different countries.* 

•  In September, the seven targeted firms—including Pierre Fabre (France), Yves Rocher (France), and Rodan 
+ Fields (USA), three new fragrance and cosmetics industry champs—studied the applicants’ proposals.

•  Representatives of the seven firms will meet selected applicants during 210 private interviews to be held 
during the trade fair. 

*Algeria, Belgium, Bulgaria, Canada, Colombia, Czech Republic, Denmark, Finland, France (including Martinique and New Caledonia), Ger-
many, Guinea, Hungary, Iran, Israel, Italy, Japan, Jordan, Luxembourg, Malaysia, Netherlands, Portugal, Romania, Russia, South Korea, 
Spain, Switzerland, Taiwan, Tunisia, Turkey, Ukraine, United Kingdom, United States.  

OPEn InnOVATIOn 
WITH 7 INDUSTRy HEAVyWEIGHTS 
JOHNSON & JOHNSON, LES LABORATOIRES PIERRE FABRE, 
L’ORÉAL RECHERCHE & INNOVATION, LVMH RECHERCHE, PUIG, 
RODAN + FIELDS, yVES ROCHER

  Location: Delorme Room

  L’Oréal Recherche & Innovation: Le Nôtre Room 

- EXHIBITORS -
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Brand-new and recently established french companies alike are extremely resource-
ful, and there is an aura about their made-in-france innovations that has attracted the 
attention of major retailers. starting with the american company QVC, the planet’s 
leading TV and internet retailer of premium brands.

Therefore, to launch the new Open Distribution programme, Cosmetic 360 has partnered with American TV 
and online retailing giant QVC, which wants to jump-start its own growth in France. Open Distribution offers 
innovative French cosmetics brands—whether just sprouting up or already well rooted—the chance to meet 
representatives of QVC subsidiary QVC France face-to-face.

A RETAIL DISTRIBUTION NETWORK COMPLETELy DEDICATED TO PREMIUM 
BANDS

QVC (for ‘Quality, Value, Convenience’) is a company specialised in TV and online re-
tailing that was founded in Pennsylvania by Joseph Segel in 1986. QVC operates in se-
ven countries:  China, France (since 2015), Germany, Italy, Japan, the United Kingdom, 
and the United States.  The company is the leading web and television retailer of pre-
mium-brand products, boasting some 10 million customers worldwide and selling 170 
million products, including fashion items, jewellery, cosmetics, and home accessories.  
Current QVC turnover is nearly $9 billion, and the company is focusing its develop-
ment on the transition to digital commerce.

OPEn dISTRIBuTIOn  
WITH US LEADER QVC  
A new programme offered by the Cosmetic 360 trade fair

  Location: Delorme Room—Booth R15

- EXHIBITORS -
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The 2018 Cosmetic 360 Awards will recognise the best 
 innovations presented by exhibitors in each of six specia-
lised categories, which correspond to the exhibition floor’s 
‘expert routes’. 

EXPERT ROUTE OFFICIAL SPONSOR
Raw materials
Green chemistry, extraction, natural, plant extract, active ingredient, antimicro-
bial, anti-ageing, biotechnology, food ingredients, essential oil, antioxidant, etc.

OEM, Formulation & Laboratory equipment
Mask, texture, sensory experience, industrial machines, private label, formula-
tion, manufacturer, formula, make-up, sun protection, eco-friendly, fragrance, 
cream, colour, full service, etc.

Testing & Analysis
Characterization, container transfer, sensorial and emotional analysis, consu-
mer testing, imaging, in vivo/in vitro, microbiology, odour measurement, effi-
cacy testing, microbiota analysis, genetic analysis, screening, skin and hair ana-
lysis, 3D skin models, etc.

Packaging & Manufacturing Equipment 
Label, digital printing, filling systems, 3D printing, eco-friendly, traceability, dis-
pensing system, airless, robotics, industrial machines, laser engraving, condi-
tioning, scent strips, private label, etc.

Retail & Brands 
Connected beauty, sensor, smart data, IoT, distributor, wearable, social selling, 
personalization, perfume, skincare, make-up, masks, certification, consumer 
experience, green cosmetics, etc.

Support functions for cosmetic industry
Services, software, clusters, web agency, business park, marketing, hologra-
phic solutions, data mining, regulations, marketplace, incubators, research 
programme, full service, logistics, cloud platform, etc.

SIX COSMETIC 360 AwARdS
TO FOSTER INNOVATION
Award ceremony on Wednesday, 17 October 2018, at 6 p.m. 

  Place: Conference Room

- EXHIBITORS -
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JURy 

winners will be chosen by a jury of leading cosmetics 
industry journalists, who will make their decisions on the 
basis of project novelty and the quality of booth signage 
advertising the showcased innovations.

•  Doria MAIZ 
Editor-in-Chief of Expression Cosmétique | Head of Jury

•  Françoise ALBASINI 
Editor-in-Chief of Emballage Digest 

•  Nicolas GOSSE 
Editor-in-Chief of Industries Cosmétiques  

•  Rachel GRABENHOFER 
Managing Editor of Cosmetics & Toiletries (Allured Business Media)

•  Maryline LE THEUF 
Editor-in-Chief of Cosmétiquemag 

•  Oonagh PHILLIPS 
Editor-in-Chief of BW Confidential 

•  Jennifer WEIL 
Editor-in-Chief of WWD

- EXHIBITORS -
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- MAdE In fRAnCE -

CENTRE–VAL DE LOIRE REGIONAL PAVILION: 28 EXHIBITING COMPANIES

 Location: Le Nôtre Room

Centre–Val de Loire is the leading french region for fragrance and cosmetics and a 
major partner of Cosmetic Valley. it has the largest of the four regional pavilions, 
where it will be hosting nearly thirty companies backed by dev’up Centre–Val de Loire, 
the regional economic development agency. 

Pavilion exhibitors
• ADB Conditionnement (Gien, Loiret): subcontracted manufacturing (formulation, packaging)
• Alban Muller (Fontenay-sur-Eure, Eure-et-Loir): plant-based cosmetic ingredients and natural beauty 
• Au Fil du Soin (Gallardon, Eure-et-Loir): sale and processing of nonwoven products 
• Beihao France (Amilly, Loiret): fragrance and cosmetics brand 
•  Captusite (Chartres, Eure-et-Loir): web design agency specialised in creation of customised digital tools 

meeting your website needs
• CEGEDIS/ABO Cosmétiques (Chartres, Eure-et-Loir): packaging and subcontracted manufacturing
• Certesens (Tours, Indre-et-Loire): tests and analyses
• Cosinus & Servicosm (Dreux, Eure-et-Loir): logistics
•  Cosmétosciences (Chartres, Eure-et-Loir): research, training, communication, and assistance with entre-

preneurial production of cosmetics
• Decor World Services (Saint-Jean-de-Braye, Loiret): customisation services 
• Dev’up Centre–Val De Loire (Orléans, Loiret): regional economic development agency
• EA Centre Val de Loire La Couronnerie (Saint-Pryvé-Saint-Mesmin, Loiret): co-packing, printing 
• Eurobougies (Boynes, Loiret): candle manufacturer 
• GD Laser (Saint-Jean-de-Braye, Loiret): laser printing and engraving on all materials 
•  Genialis Biotech (Henrichemont, Cher): La Nouvelle Botanique range, aromatherapy products and thera-

peutic distillates
• Greenpharma (Orléans, Loiret): R&D products and services 
• I2O Production (Amilly, Loiret): production equipment
• Ineo Centre (Villemandeur, Loiret): expert in robotics, automation, and electrical infrastructure
• LTE (Chevilly, Loiret): subcontracted manufacturing (OEM)
•  Nippon Shikizai France (Saint-Cyr-en-Val, Loiret):  formulation and manufacture of make-up products and 

scented derivatives
• Pharmadec (La Chaussée Saint-Victor, Loir-et-Cher): designer and builder of production units
• Sicofor (Marboué, Eure-et-Loir): packaging and solutions 
• Source Innov (Joué-lès-Tours, Indre-et-Loire): research and training 
• Spincontrol (Tours, Indre-et-Loire): tests and analyses
• Stéarinerie Dubois (Ciron, Indre): ester manufacturer
• Groupe Teranga (Bellegarde, Loiret): cosmetics tests and analyses
•  TPC (Saint-Jean-de-Braye, Loiret): subcontracted packaging of luxury cosmetic, fragrance, and skincare 

products
•  Transderma Systems (Tours, Indre-et-Loire): manufacturer of transdermal systems and beauty care 

equipment

MAdE In fRAnCE
FOUR REGIONAL PAVILIONS AT THE 
TRADE FAIR
As an industry cluster of national scope, Cosmetic Valley has in-
vited partners at the regional level to present the expertise of the 
companies they represent during Cosmetic 360.
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NOUVELLE-AQUITAINE REGIONAL PAVILION: 18 EXHIBITING COMPANIES

 Location: Delorme Room

The nouvelle-aquitaine pavilion at Cosmetic 360 bears testimony to the vitality of 
the region and manifests its deeper involvement in the french fragrance and cosme-
tics industry alongside Cosmetic Valley. The cluster opened an office in the region this 
year, in partnership with the nouvelle-aquitaine regional authority and the nouvelle-
aquitaine agency for innovation and development (adi). 

Pavilion exhibitors 
•  Adera UT2A (Pau, Pyrénées-Atlantiques):  assistance with research, innovation, and technology transfer 

for researchers and industrial firms 

• Art & Cos (Amou, Les Landes): formulation and manufacturing

• Bioalternatives (Gençay, Vienne): tests and analyses

• Cerevaa (Martillac, Gironde): tests and analyses

•  Couleurs de Plantes (Rochefort, Charente-Maritime): raw materials—namely, natural colourants and pig-
ments 

• Fluofarma (Pessac, Gironde): tests and analyses

• Groupe Idea Test (Beautiran, Gironde): tests and analyses 

• ID bio–Novacap (Limoges, Haute-Vienne): extraction and manufacture of botanical substances

• IMASENS (Bordeaux, Gironde): sensorial and market research institute 

• Kamax Innovative System (Limoges, Haute-Vienne): tests and analyses; polarization imaging

• Laboratoire Cosderma (Bordeaux, Gironde): tests and analyses

• Laboratoire Phenobio (Saucats, Gironde): raw materials

•  Laboratoire Rivadis (Louzy, Deux-Sèvres): manufacturer of skincare, hygienic, and cosmetic products 
under Rivadouce brand 

• Perles de Gascogne (Pujols, Lot-et-Garonne): production and distribution of first cold pressed oils

• Poietis (Pessac, Gironde): biotech specialised in laser bioprinting of living tissues

• PolymerExpert (Pessac, Gironde): raw materials

• Skinlys (Bergerac, Dordogne): subcontracted bespoke manufacturing of cosmetic products

• UGIEL (Pessac, Gironde): raw materials

- MAdE In fRAnCE -
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- MAdE In fRAnCE -

NORMANDy REGIONAL PAVILION: 10 EXHIBITING COMPANIES

 Location: Delorme Room 

normandy has long been associated with Cosmetic Valley, and the regional authority 
is closely involved in developing the norman cosmetics industry. it supports busi-
nesses financially through impulsion–export, the export assistance programme of the 
regional development agency (ad normandie).
The expertise represented at the norman pavilion corresponds to the region’s strate-
gic field of specialization: safety. Biogalenys, normandie sécurité sanitaire, and i2C 
COMis will be demonstrating their testing and measurement capabilities and innova-
tions in chemistry.

Pavilion exhibitors
• Biogalenys (Miserey, Eure): firm specialised in fine chemical analysis and transmembrane permeation

• CREAGIF Eco Concept (Blainville-sur-Orne, Calvados): biosourced plastic raw materials 

• Groupe Batteur (Hérouville-Saint-Clair, Calvados): innovative subcontracted formulation services

• Innovation Chimie Carnot (I2C) (Caen, Calvados): academic research support for the cosmetics industry

• Leancure (Colombelles, Calvados): editor of an innovative production monitoring tool 

•  Normandie Sécurité Sanitaire (Évreux, Eure): specialist in microbiology, alternative toxicology, and inno-
vative decontamination technology

• Opuntia (Bernay, Eure): Mexican prickly pear oil for cosmetics 

• PRODÉO (Caen, Calvados): consortium of five Norman companies specialised in digital intelligence 

• Pulvorex (Ouville-la-Rivière, Seine-Maritime): packaging 

• Satimat (Longroy, Seine-Maritime): finishing; specialised luxury customisation services

ARBIOS AUVERGNE-RHôNE-ALPES REGIONAL PAVILION, REPRESENTING 
THREE LIFE SCIENCE BUSINESS PARKS

  Location: Le Nôtre Room  

This is the first year Cosmetic 360 is hosting Arbios, a network of three life science business parks located 
within 50 km of Riom in the north-west of the Auvergne-Rhône-Alpes region: 
• Naturopôle Nutrition Santé
• Bioparc Vichy-Hauterive 
• Biopôle Clermont-Limagne 

All three parks are dedicated to the success of the seventy life science firms they host. These companies 
account for 1,700 jobs; occupy 25,000 m2 of fully equipped industrial premises near cutting-edge research 
facilities; and benefit from effective business support.

Pavilion exhibitors
•  Alphanosos (Riom, Puy-de-Dôme) and Biofilm Control (Saint-Beauzire, Puy-de-Dôme): detection and 

treatment of biofilms

•  CTL Packaging (Charmeil, Allier): packaging

•  IPC (Bellignat, Ain): expertise in product-packaging combinations 

•  Lexva Analytique (Saint-Beauzire, Puy-de-Dôme): physicochemical analysis of plant extracts, essential 
oils, and flavouring agents 

•  Greentech (Saint-Beauzire, Puy-de-Dôme), a leader in plant biotechnology and member of the Arbios 
network, will have its own stand as a Cosmetic 360 platinum sponsor
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- HACKATHOn -

•  Organised with the support of LVMH and its Maisons - Parfums Christian Dior,  
Guerlain, Kenzo Parfums, Sephora - and assistance from  Dassault Systèmes and I3DP

• Open to professionals and students

•  In sync with this era of the digital experience and 3D printing, the task for participants 
is to design new, sustainable, nature-inspired products in the following categories:

  - Fragrance
  - Make-up
  - Skincare

•  Key dates 
15 and 16 October 2018, at the Orangeraie of the Jardin d’Acclimatation (Paris) 
17 and 18 October 2018, at the Carrousel du Louvre (Paris)

GIVING SHAPE TO IDEAS WITH 3D PRINTING TECHNOLOGy
On the heels of an initial hackathon entitled ‘Reveal Your Perception’, held during the 2017 edition of Cos-
metic 360, this year’s event is taking the experience further with a new challenge. Participants are asked to 
go beyond digital representations of their ideas and give them concrete form through innovative 3D printing, 
which is making waves in the world of luxury goods. 

NATURE-INSPIRED, MAN-MADE
The brief for the Cosmetic 360 Maker Hackathon invites participants to design unique in-store experiences 
letting customers design and personalise their Fragrance, Make-up, or Skincare product through 3D printing. 
Product packaging must be inspired by nature and made from sustainable or recyclable materials. 

DISTINGUISHED PARTNERS
For the second edition of the hackathon, Cosmetic 360 is in the company of prestigious partners:

LVMH will once again provide active support with the help of its Maisons—Parfums Christian Dior, Guerlain, 
Kenzo Parfums, and Sephora—whose teams will be guiding and coaching participants over the four-day 
period.

Dassault Systèmes, the world’s leading publisher of 3D design, engineering, and simulation software, will be 
making its 3DEXPERIENCE collaborative platform and CATIA suite available to participants on the cloud. The 
projects will then take shape using a high-resolution 3D Systems MJP 2500 3D printer provided by Cosmetic 
Valley member I3DP to quickly produce 3D stereolithographic prototypes.

THE MAKER HACKATHOn,
A WORLD FIRST AT THE TRADE FAIR
 Delorme Room
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- HACKATHOn -

Equipment and support made available to participants: 
• 5 training webinars on 3D modelling led by Dassault Systèmes 

• 20 PCs loaded with 3DEXPERIENCE for 3D modelling

• 15 mentors from LVMH Maisons Parfums Christian Dior, Guerlain, Kenzo Parfums, and Sephora

• 1 high-definition 3D printer, and 3D printing experts on hand to guide participants

• Instruction in design thinking and running a lean start-up (brainstorming, product pitches, etc.) 

Participants: 
This is the first year that the Cosmetic 360 Hackathon is open to both students and professionals, catalysing 
creativity through the juxtaposition of their different perspectives.

From academia: STRATE, Mantes IUT, CESI, NEOMA Business School, HEI, Paris Sud Telecom, and other 
schools.

From industry: designers and other industry professionals 

Programme
15 October 2018 at the Orangeraie of the Jardin d’Acclimatation
5 - 10 pm  Participant reception and formation of teams

16 October 2018 at the Orangeraie of the Jardin d’Acclimatation
6 - 10 pm Work session

17 October 2018 at the Carrousel du Louvre 
8 am - 6 pm Work session
During the night: 3D printing of 10 prototypes 

18 October 2018 at the Carrousel du Louvre 
8 am - 2 pm Work session
3 - 4 pm Delivery of pitches for 10 projects
4 - 4.45 pm Jury deliberations
4.45 pm Award ceremony (€5,000 for champion)

3d PrinTing, an innOVaTiVe TOOL serVing CreaTiVe aCTiViTy

unlIKE SuBTRACTIVE MAnufACTuRIng, 3d PRInTIng—OR ‘AddITIVE MAnufACTuRIng’—MAY 

BE lIKEnEd TO nATuRAl gROwTH THAT dOES nOT gEnERATE wASTE. THIS InnOVATIVE 

TECHnOlOgY HAS THE AdVAnTAgE Of dRAMATICAllY ACCElERATIng PROduCT dEVElOP-

MEnT BY SKIPPIng THE uSuAl MOuldIng PROCESS And CREATIng PROTOTYPES dIRECTlY. AS 

A RESulT, THE CREATIVE PHASE IS nOTICEABlY SHORTEnEd And PERSOnAlISEd ITEMS CAn 

BE PROduCEd fOR lESS HASSlE And MOnEY. wITH nO wASTE OR lOSSES, 3d PRInTIng CAn 

gIVE TAngIBlE fORM TO CREATIVE COnCEPTS THROugH A MulTITudE Of COnfIguRATIOnS 

OPTIMISEd fOR THE dESIgn Of PROduCTS JuST AS nATuRE CREATES ORgAnISMS: uSIng 

A MInIMuM Of EnERgY And PROduCIng A MInIMuM Of wASTE, wHIlE AdAPTIng THEM TO 

THEIR EnVIROnMEnT And MAKIng THEM RECYClABlE.
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- COnfEREnCE SESSIOnS -

 Place: Conference Room

Rather than adopt a format typical of trade fair conference sessions, the Cosmetic 360 sessions bring together 
experts from both academia and industry, to expose audiences to their respective views. Each of the sixteen 
Theory into Practice sessions is run by a duo of speaker/users representing university-based public research 
laboratories, industry leaders (e.g. Yves Rocher, Pierre Fabre, Puig, Johnson & Johnson, and Greentech), and 
professional organisations like SEPPIC. Together these sessions will offer a panoramic 360° perspective of 
the greatest challenges facing the industry in ten major categories: formulation; cosmetopoeia; skin health; 
connected beauty; eco-design; well-being; reconstructed skin models; textures and emotions; regulations; 
and access to the Russian market. 

Here are just some of the highlights to look forward to at this 2018 edition: 

> In connection with the Year of Japan 

TRACKING EXTREME LONGEVITy SECRETS: AN INNOVATIVE AP-
PROACH IN THE STUDy OF HEALTHy SKIN AGEING 
17 October 2018, 1.30 p.m.  
What about investigating the link between true social connection and longevity? ID bio has designed a botani-
cal active ingredient able to enhance connections between cutaneous layers and give skin a healthier appea-
rance. Results show that this botanical active extract has positive effects on skin ageing, including modula-
tion of pathways associated with extracellular matrix components, synthesis, and connections.

> With the support of Yves Rocher 

DISRUPTIVE INNOVATIVE ECO-DESIGN SHOWER GEL 
17 October 2018, 2.30 p.m.
Shower gels are more than 85% water, but water adds weight and bulk.  The larger, heavier plastic bottles 
needed to contain gels lead to higher shipping costs and CO2 emissions. Our challenge was to develop a 
concentrated eco-friendly shower gel that uses much less water but retains its desirable properties—na-
mely, ease of use, smoothness, spreadability, lathering, stability, and the absence of skin toxicity. And we 
needed a cost-effective solution. 

> With the support of Pierre Fabre Dermo-Cosmétique 

NEW 3D IN VITRO TEST FOR SKIN SENSITISATION ASSESSMENT 
18 October 2018, 12.30 p.m.
A new reconstructed tissue-based tool for evaluating sensitisation by insoluble compounds and the potency 
of formulations. The newly developed reconstructed human epidermis (RHE) IL-18 assay was evaluated for 
its predictive power by comparison with reference data from in vivo studies. Results suggest the assay has 
great predictive potential and is comparable to OECD-validated assays in terms of sensitivity, specificity, and 
accuracy, though the data obtained apply to a smaller set of substances.

16 THEORy INTO  
PRACTICE SESSIONS  
TO PEER InTO THE fuTuRE Of THE 
BEAuTY InduSTRY
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PROGRAMME

WEDNESDAY, 17 OCTOBER 2018

9.30  
am

Business in Russia 
DOING COSMETIC BUSINESS IN RUSSIA
FM Logistic  

10.30 
am

Skin Health
EARLY MOLECULAR EVENTS UNDERLYING SKIN DAMAGE & REPARATION UPON PREMATURE AGING
Bertrand FRIGUET – Université Pierre et Marie Curie & Martin BARAIBAR – OxiProteomics

11.30 
am

Skin Health
WHY BIO-FERMENTATION METABOLITES TECHNOLOGY IS THE FUTURE OF HEALTHY SKIN SOLUTIONS
Mika TSUNEYOSHI – Innovation Labo Tokyo & Etienne Soudant – Peaux-Cibles 

12.30 
pm

Cosmetopea 
COSMETOPEA: AIMING INNOVATIVE NATURAL INGREDIENTS
Phila RAHARIVELOMANANA – University of French Polynesia & Jean-Yves BERTHON – GREENTECH 

13.30 
pm

Cosmetopea 
TRACKING EXTREME LONGEVITY SECRETS: AN INNOVATIVE APPROACH IN THE STUDY OF HEALTHY SKIN 
AGING
Craig and Bradley WILLCOX – University of Hawaii & Aïna QUEIROZ – ID bio

14.30 
pm

Ecodesign 
DISRUPTIVE INNOVATIVE ECO-DESIGN SHOWER
Hélène TEULON - GINGKO 21 & Estelle BOUVET - LABORATOIRE YVES ROCHER

15.30 
pm

Formulation 
WPE® TECHNOLOGY: A NEW WAY FOR COSMETIC DELIVERY
Christian SARBACH - AR2i & Marc BONNEVAY – SCM Cosmétiques

16.30 
pm

Formulation 
THE ACTIVE TRANSPORTATION SYSTEM USED IN SKIN CARE PRODUCTS
Sophie KUO - TCI Co., Ltd. & Linda LEE – TAIWAN BEAUTY VALLEY

THURSDAY, 18 OCTOBER 2018

9.30 
am

Heritage of cosmetic innovation 
FROM MOLECULES TO SOCIAL PRACTICES: CROSS MULTIDISCIPLINARY APPROACHES, SCIENTIFIC AND 
HERITAGE OF COSMETICS 
Anne-Laure GRANET-ABISSET – Université Grenoble Alpes & Jean Claude LE JOLIFF – Cosmétothèque 

10.30 
am

Connected beauty 
LEVERAGE EFFECT OF CONNECTED SAMPLES POWERED BY MOBILE VISUAL RECOGNITION 
Antoine TESQUIER TEDESCHI – MyPack & Anouchée KHOCHTINAT – PUIG (Paco Rabanne)

11.30 
am

Connected beauty 
DATA-DRIVEN CUSTOMIZATION: LEVERAGING COLLECTIVE AND EXPERT INTELLIGENCE FOR HOMEMADE 
COSMETICS
Marguerite LEENHARDT – XiKO - Cosmetotalk & Nelly PITT – BeautyByMe - BeautyMix

12.30 
pm

Skin models
NEW 3D IN VITRO TEST METHOD FOR SKIN SENSITIZATION ASSESSMENT 
Eric ANDRES – Oroxcell & Pierre-Jacques FERRET – Pierre Fabre Dermo-Cosmétique

13.30 
pm

Skin models
DEVELOPMENT OF AN EX-VIVO RE-INNERVATED SKIN MODEL TO ASSESS ACTIVE INGREDIENTS 
Nicolas LEBONVALLET - Laboratoire Interactions Epithéliums Neurones - UBO & Cécilia BRUN – Johnson 
& Johnson Santé Beauté France 

14.30 
pm

Emotions
IN-VIVO TECHNIQUES FOR EMOTIONS OF NUDE TEXTURES 
Dr Arnaud AUBERT – EMOSPIN & Emmanuelle MÉRAT – SEPPIC 

15.30 
pm

Regulations
NATURAL AND ORGANIC COSMETICS ACCORDING TO ISO 16128
Anne DUX – FEBEA & Laurent SOUSSELIER - UNITIS

16.30 
pm

Regulations
TOWARDS A GUIDELINE FOR THE EVALUATION OF THE MICROBIOLOGICAL PROTECTIVE ACTIVITY OF COS-
METIC PACKAGING 
Marc FEUILLOLEY - LMSM University Rouen Normandy & Florence ROULLET - APTAR Beauty and Home 

- COnfEREnCE SESSIOnS -
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- InTERnATIOnAl -

YEAR Of JAPAn
OFFICIAL SPONSOR OF THE yEAR OF JAPAN: SHISEIDO
PARTNER OF THE INNOVATION JAPAN 360 VILLAGE:  
JAPAN COSMETIC CENTER (JCC)

  Location: Atrium

The year 2018 marks the anniversary of two events: the start of Franco-Japanese diplomatic relations 160 years 
ago and the Meiji Restoration 150 years ago. This edition of the Cosmetic 360 international trade fair has sought 
to recognise both by honouring Japan, a key country in the global cosmetics market. Cosmetic 360 has enjoyed 
close relations with the Japanese cosmetics industry since 2015.

yEAR OF JAPAN AT COSMETIC 360
Japan is the world’s third largest market for cosmetics and stands out for its use of skincare products, whose 
layered application Japanese women have transformed into a beauty ritual known as saho. It is not unusual for 
them to use over fifteen beauty products per day.  

Today the Japanese cosmetics industry is thriving, its exports up 28% since 2016. With France being Japan’s 
main supplier of cosmetics and wellness products, it is only natural that Cosmetic Valley and the Japan Cosmetic 
Center (JCC) have established close ties. Created in 2013 at Karatsu on the island of Kyushu, the JCC is a cluster 
inspired by the pioneering French model. It now has nearly 200 members. During the first edition of Cosmetic 360, 
the JCC and Cosmetic Valley signed a partnership agreement that has prompted joint R&D efforts, information 
exchange, and close cooperation of other kinds.

 
 

FIRST FOREIGN CLUSTER TO HAVE ALLIED WITH COSMETIC 360 TO 
PROMOTE INNOVATION
Japanese cosmetics brands project ultramodernity and are fond of blending natural ingredients with technologi-
cal innovations springing from scientific research. The JCC was thus understandably the first foreign cluster to 
league with Cosmetic 360 in its drive for innovation—during the first edition of the trade fair, in 2015—and among 
the first to join the Cosmetics Clusters International Network (CCIN) upon its creation in 2016.

 
 

AN INNOVATION 360 VILLAGE JUST FOR J-BEAUTy   
For its fourth consecutive year of attendance at the Cosmetic 360 trade fair, Japan is in the spotlight at the Inno-
vation Japan 360 village, where several members of the JCC will be presenting a wide range of innovations from 
the Land of the Rising Sun. The decor and scheduled events at the village will set a festive mood in celebration of 
the Year of Japan and the Japanese lifestyle so inspiring to today’s generations. 

Here is an overview of the main areas of the village:

> Japanese business pavilion
• Aroma Bit, Inc. (stand B5)—Industrial Machines category
• Crecos Co., Ltd (stand A6)—Cosmetic & Fragrance Brands category
• Iwase Cosfa Co., Ltd (stand D5)—Raw Materials category
• Nissan Chemical Corporation (stand B6)—Raw Materials category
• Nissha Co., Ltd (stand E5)—Subcontract Manufacturing (OEM) category
• SKL Sakura Koji Lab (stand B7)—Formulation category
• Toyo Beauty Co., Ltd (stand C5)—Subcontract Manufacturing (OEM) category
• Toyo Ceramics Co., Ltd (stand E0)—Packaging category
• Yoshida Togei Inc. (stand C0)—Packaging category
• JCC (stand A5)
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- InTERnATIOnAl -

> JCC trends showroom  
A selection of the latest Japanese cosmetic trends—curated by the JCC—will be presented in this space.  

> Event space

Japanese wellness: introducing the art of traditional Japanese living  

WEDNESDAY & THURSDAY, 17–18 OCTOBER 2018

9–10.30 a.m. Geisha make-up application 
10.30 a.m.–12 noon Sado, the Japanese tea ceremony
12 noon–1.30 p.m. Kodo, the art of appreciating fragrance
1.30–3 p.m. Geisha make-up application
3–4.30 p.m. Sado, the Japanese tea ceremony
4.30–6 p.m. Kodo, the art of appreciating fragrance

J-Beauty conference sessions and workshops 

WEDNESDAY, 17 OCTOBER 2018
9–11.15 a.m.  Conference session - Topic: Current and future Japanese trends 
11.15 a.m.–1.30 p.m.  Make-up workshop - J-Beauty by Shiseido 
1.30–3.45 p.m.  Conference session - Topic: Keys to J-Beauty by Shiseido 
3.45–6 p.m.  Make-up workshop - J-Beauty by Shiseido

THURSDAY, 18 OCTOBER 2018

9–10.30 a.m. Conference session - Topic: The fascination with Japan and its olfactory inspirations 
10.30–11.30 a.m.  Conference session - Topic: Development of biosurfactants and their applications for 

 cosmetics (AIST)
11.30 a.m.–1.30 p.m. Make-up workshop - J-Beauty by Shiseido 
1.30–3 p.m. Conference session - Topic: What we may expect from Japan in the future 
3–4 p.m.  Conference session - Topic: Development of biosurfactants and their applications for 

 cosmetics (AIST) 
4–6 p.m. Make-up workshop - J-Beauty according to Shiseido

> J-Beauty conference sessions led by the trend consultancy Cosmetics Inspiration & Creation. 

introduction to Japanese music
Taiko (drums) & Koto (plucked string instrument)  
  

> yOKO lunch corner
The Yoko menu presents a fresh and healthy, modern Japanese culinary selection, including chirashi, rolls, and 
salads with Asian notes.

JAPANESE COSMETICS: CLEAN, HOLISTIC, MINDFUL SKINCARE 

Japan is the world’s third largest consumer of cosmetics (€30 billion in sales), behind China 
(€43 billion) and the United States (€67 billion). With $657 million in sales, France is the lea-
ding exporter to Japan, ahead of the US ($467 million).

Unlike the South Korean beauty landscape, marked by a carefree attitude and innovation at 
breakneck speeds, Japan is grounded in a mindful approach to clean, holistic skincare, accor-
ding to Guillemette Houdard, a future trends consultant at Peclers Paris. ‘There is Zen-like 
simplicity in Japanese rituals, halfway between our european methods and the feverishness of 
Korean practice’, explains Millie Kendall, cofounder of BeautyMart. ‘The Japanese are metho-
dical in their use of cosmetics and have very elaborate massage routines that europeans are 
gradually adopting.’ 
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COSMETIC CluSTERS 
REndEz-VOuS 
3RD EDITION
THE INTERNATIONAL GATHERING FOR COSMETICS INNOVATION 
 DEDICATED TO CLUSTERS 
In partnership with France Clusters 
Including a review of the initial results of the European project Cosmetics4Wellbeing

  Thursday, 18 October 2018, 9 a.m.–4 p.m.

  Location: International Room

This year the Cosmetic 360 trade fair will be hosting the third edition of the Cosmetic Clusters Rendez-Vous, 
bringing together clusters from around the world that contribute to cosmetics innovation. Launched in 2016 by 
Cosmetic Valley, the annual event is managed by the Cosmetics Clusters, the International Network (CCIN).

The goal of the Cosmetic Clusters Rendez-Vous is to present the work of experts from the chief international 
cosmetics networks and seek synergies to pursue new business opportunities.

The results of the first phase of the European project Cosmetics4Wellbeing will be presented at the Cosmetic 
Clusters Rendez-Vous. Cosmetic Valley launched the project with several partner clusters in early 2018, in order 
to implement a strategy for supporting cosmetics SMEs in their efforts to enter foreign markets. 

COSMETIC CLUSTERS RENDEz-VOUS EVENT PROGRAMME:
9.30–10 a.m. Welcoming of new CCIN members

10–10.45 a.m.   Review of international market
  >  Presentation by Euromonitor, within the scope of the European project  

Cosmetics4Wellbeing, financed by the EU COSME programme 

10.45 a.m.–12.30 p.m.   Overview of international networks of cosmetics experts 

1.30–4 p.m.   B2B meetings  

 

CCIN: UNITING 21 CLUSTERS FROM 12 COUNTRIES
Founded in Paris by Cosmetic Valley in 2016, the CCIN today counts 21 member clusters from 12 countries. It 
unites an international community of cosmetics industry players and business networks seeking special par-
tnerships and cooperation between countries. This think tank is working towards several objectives: encouraging 
innovation, promoting sustainable growth for the industry worldwide, developing a network for sharing informa-
tion and insights, and helping companies within the network export their products. 

Three new members will be introduced at this edition of the Cosmetic Clusters Rendez-Vous:
•  Malaysia Cosmetic Cluster in the Halal, herbal bioactives and natural extracts segments, which was the focus 

of a partnership agreement between MIDA and Cosmetic Valley signed in April and will be formally inaugurated 
on 17 October

• Cosmetic Cluster Canada
• Cluster de Cosméticos de Bogotá (Colombia) 
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MEMBERS OF THE COSMETICS CLUSTERS, THE INTERNATIONAL 
NETWORK (CCIN)
• COSMETIC VALLEY (France)

• France Clusters (France)

• AEBB - ASSOCIATION REGION BEIRA BAIXA (Portugal)

• ADEBIOTECH (France)

• BEAUTY CLUSTER BARCELONA (Spain)

• CiiME (France)

• Cluster 2TS (Tunisia)

• CLUSTER MENARA (Morocco)

• « EFFECT » JSC (Ukraine)

• JAPAN COSMETIC CENTER (Japan)

• POLE TRIMATEC (France)

• TAIWAN BEAUTY VALLEY (Taiwan)

• THAILAND CENTER OF EXCELLENCE FOR LIFE SCIENCES (Thailande)

• THAI COSMETIC CLUSTER (Thaland)

• TISSUE ENGINEERING FOR DRUG DEVELOPMENT AND SUBSTANCE TESTING (Switzerland)

• TRANSILVANIA LIFE STYLE CLUSTER (Romania)

• TUNISIA DATES & PALM CLUSTER (Tunisia)

• UNIVERSITÉ EUROPÉENNE DES SENTEURS & DES SAVEURS (France)

• TAHITI FA’AHOTU (French Polynesia)

• CBB CAPBIOTEK (France)

• Cluster CHESE (Madagascar)

THE COSMETICS4WELLBEING PROJECT: 
A GLOBALISATION STRATEGy TARGETING OVERSEAS MARKETS
Driven by the momentum of an international network of clusters set in motion by the CCIN, Cosmetic Valley 
responded to the call for proposals from the European Union’s COSME programme, whose goal is to support the 
international growth of SMEs belonging to European clusters.

The aim of the Cosmetics4Wellbeing project is to establish a European cluster (ESCP-4i) in cosmetics and define 
a common strategy for guiding cosmetics SMEs in their efforts to do business abroad. It will allow the five partne-
red European clusters* to define a comprehensive and sustainable policy for propelling these firms into overseas 
markets.

Cosmetics4Wellbeing will be taking many steps to support SMEs and member clusters: providing training on 
exports, identifying new trade partners, extending access to events of international scope, and conducting an 
exploratory mission abroad.  

*  Cosmetic Valley (France), Barcelona Beauty Cluster (Spain), Transylvania LifeStyle Cluster (Romania), Beira Baixa Business Association  

(Portugal), France Clusters (France).

FRANCE CLUSTERS, A NATIONAL NETWORK OF FRENCH COMPETITI-
VENESS CLUSTERS
France Clusters is the national network of French competitiveness clusters (60,000 growing companies). Through 
its measures to professionalise French clusters and develop networks internationally, France Clusters helps 
further synergy between clusters and make French firms more competitive. 



 • www.cosmetic-360.com • Contact presse : presse@cosmetic-360.com
29

- InTERnATIOnAl -

Organised in partnership with the Chinese publication Cosmetic Newspaper, the fourth edition of Cosmetic 360’s 
Franco-Chinese summit will review the latest cosmetic trends on the Chinese market and offers the opportunity 
to reach out to members of the Chinese delegation in Paris for the event.

The summit will address the challenges of integrating international resources throughout the manufacturing 
process, with the aim of increasing the added value in end products.

Topics to be addressed: 

•  For China, the specific features of R&D in China. 

•  For France, trends in cosmetics R&D by CNRS and a retail business model by QVC. 

PROGRAMME:
2–2.10 p.m. Opening speech  
 Marc-Antoine JAMET, President of Cosmetic Valley

2.10–2.30 p.m.   Introduction
 Du WEI, Vice President and Editor-in-Chief of Cosmetic Newspaper

2.30–3 p.m.   Conference session: French cosmetics R&D trends 
 Thomas VINCENT, Manager of CNRS Focus Transfert technology transfer programme

3–3.20 p.m.  Paris Peony Award ceremony, recognising the best innovative Chinese products of 2018
  with Marc-Antoine JAMET, President of Cosmetic Valley; Jean-Luc ANSEL, CEO and founder of 

Cosmetic Valley; Du WEI, Vice President and Editor-in-Chief of Cosmetic Newspaper; and Liu 
LIJUN, Assistant Editor-in-Chief of Cosmetic Newspaper

3.20–4 p.m.  Conference session: Business Model Innovation for French Cosmetics 
 QVC France

4–4.20 p.m.    Conference session: Oriental Aesthetics and R&D with Chinese Characteristics
 Li HUILIANG, Shanghai Li Biological Technology Co., Ltd

4.20–5 p.m.   Open discussion 

CHINESE PROFESSIONAL BUyERS’ DELEGATION VISITING COSMETIC 360 TRADE FAIR FOR THE 
FIRST TIME

Through the coordination of the Guangzhou Global Beauty Thinking Commercial Service, a delegation of twenty-some Chinese 
buyers will be attending the trade fair for the first time ever. To present French innovations, targeted meetings with Cosmetic 
360 exhibitors will be scheduled.

fRAnCO-CHInESE SuMMIT  
4TH EDITION
New Path of WEME China International Cosmetics Cooperation Summit Forum –  
Paris Summit

  Location: International Room

  Wednesday, 17 October 2018, 2–5 p.m. 
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Taking things further, the Cosmetic 360 trade fair has put 
together events and resources to give free rein to creativity, 
imagine the Beauty of tomorrow, study the relevant literature, 
and reflect on the biggest challenges facing the industry.

TECH CORNER 
THE TECHNOLOGY OF THE GREEN FACTORY OF THE FUTURE

Partner: le CNRS

  Location: Le Nôtre Room 

Live demo at 9.30 a.m. and every hour thereafter.

Each year the Cosmetic 360 trade fair showcases the latest scientific breakthroughs at its Tech Corner, the fruit 
of a partnership between Cosmetic Valley and the CNRS. This year, the Tech Corner presents the Green Factory of 
the Future. The star technology at its core is a continuous emulsification process.

Sponsored and patented by the Université de Nantes through two research laboratories—LTeN (Nantes) and GE-
PEA (Saint-Nazaire)—where it is developed with support from the Ouest Valorisation technology transfer agency, 
this technology represents a major advance for cosmetic lotion and cream production processes. As further work 
is required to optimise the technology for industrial application, the project is seeking partnerships to pursue 
development.

The technology behind the Green Factory of the Future permits continuous production of very fine, hence stable, 
emulsions using a minimal number of stabilizers, and it innovates in many areas:   
•  It allows one to produce continuously what the industry currently only manufactures in batches, vessels needing 

to be cleaned in between. This saves energy, water, and time.
•  It decreases the number of additives used to stabilize product formulas.
•  It offers control over the size of particles in emulsion, a variable which impacts product performance.
•  It leaves a lighter environmental footprint.

GREENTECH CHALLENGE  
Organising a fair trade baobab oil supply network

  Location: Delorme Room

Every hour, from 9 a.m. to 6 p.m.

Cosmetic 360 platinum sponsor Greentech is a world leader in plant-based biotechnology and is deeply com-
mitted to implementing environmentally friendly processes. In line with its eco-friendly cosmetopoeic approach, 
this pioneer of the green economy invites exhibitors and visitors alike to take part in an exercise asking them to 
set up a fair trade supply chain for baobab oil from Burkina Faso, traditionally used for its softening, emollient 
properties. 

HAPPEnIngS
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INSPIRATION zONE, PRESENTED By THE CARLIN TREND CONSULTANCy
Exercise: Designing tomorrow’s packaging and textures

  Location: Delorme Room

Every hour, from 9 a.m. to 6 p.m.

Carlin, a trend consultancy with expertise in collaborative co-creation, invites exhibitors and visitors to imagine 
the beauty product packages and textures of the future by immersing themselves in its ‘3D Beauty Trends Inspired 
by Nature’: 

NATUROLOGY MAKER, 

IMMERSIVE & INTRIGUING, 

MINERAL & ARCHAIC. 

BOOKSTORE

  Location: Delorme Room

Here you will find a selection of books on the fragrance and cosmetics industry, on starting and managing com-
panies, and of course, on Japan, which the trade fair is honouring this year. 

Exclusive pre-release copies of three works published by Cosmetic Valley will be on the shelves:

•  Conception des produits cosmétiques: la Formulation [Cosmetic product design: Formulation], compiled by 
Anne-Marie Pensé-Lhéritier (2nd edition, October 2018)

•  Modèles pour l’évaluation des produits cosmétiques: de la molécule à l’humain [Models for cosmetic product 
evaluation: From molecules to humans], compiled by C. Grillon and M. Haftek (1st edition)

•  Évaluation des produits cosmétiques: la Sécurité [Cosmetic product evaluation: Safety], compiled by Marc 
Feuilloley and Nicole Orange (1st edition)

HOW ABOUT TAKING A BREAK FOR A SWEET TREAT? VISIT THE 
SWEET BAR, BROUGHT TO yOU By THE MAGAzINE INDUSTRIES 
 COSMÉTIQUES

  Location: Delorme Room 

- HAPPEnIngS -
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PLATINUM SPONSOR

 

GREENTECH daily develops and produces active ingredients for Cosmetic from plants, algae, micro-algae 
and micro-organisms from local and worldwide raw materials, with quality (GMP). R&D has own databases 
and uses state-of-the-art technologies. GREENTECH was the first company to supply organic certified ingre-
dients and has got close and sustainable cooperations all over the world.

www.greentech.fr 

GOLD SPONSORS

 
At just 2 hours away from Shanghai, Beautéville is China’s beauty mecca to showcase the expertise in cosme-
tics. Spread across 10 km2 in Huzhou, the site is a premium attraction for local and international businesses 
of all size. Unlike a traditional industrial zone, Beautéville also offers foreign companies a full range of ser-
vices to help them enter the local market.

 

BIO-EC Laboratory, which celebrate it’s 20 birthday this year, is a research center expert in efficacy evalua-
tion of cosmetic products. It develops customized studies thanks to various techniques:
• Ex vivo model of living human skin explants,
• In vivo studies conducted on volunteers,
• Raman spectroscopy,
• Product penetration through human skin (with Franz cells),
• Gene expression monitoring in partnership with GENEX Laboratory.

www.bio-ec.fr 

ORgAnISATIOn,  
SPOnSORS And  
PARTnERS 
Cosmetic 360 is organised by the Cosmetic Valley competitiveness cluster, the first french 
operator to invest in organising an international trade fair on a human scale. it immedia-
tely found an audience, by establishing an ambitious programme with a 360° perspective 
of innovation.  it is supported by major public and private partners.
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The Chartres metropolitan authority, COSMETIC VALLEY, and The Place by CCI28 (certified European Business 
and Innovation Centre) worked hand in hand to open the first incubator dedicated to the cosmetics industry. The 
incubator is located in Chartres’ Cité de l’Innovation. The objective is to support project leaders; the incubator 
provides support in terms of hosting, business strategy and financing.

The Place by CCI28 offers a range of services for start-ups, helping them to save time and boost efficiency in their 
projects; it also offers workshops and other events throughout the year for incubated firms.

The location and proximity to the COSMETIC VALLEY competitiveness cluster mean incubated firms can benefit 
from the cluster’s expertise and opportunities to network with various companies likely to boost the start-ups’ 
business. In addition to the incubator hosting and support solution, the COSMETIC VALLEY’s Cosmet’Up pro-
gramme, offer to start-ups a full ecosystem to improve their development.

www.beautyfrenchtech.fr 

Coty is one of the world’s largest beauty companies with approximately $9 billion in pro forma revenue, with a 
purpose to celebrate and liberate the diversity of consumers’ beauty. Its strong entrepreneurial heritage has 
created an iconic portfolio of leading beauty brands. Coty is the global leader in fragrance, a strong number two 
in professional salon hair color & styling, and number three in color cosmetics. Coty operates three divisions:

•  Consumer Beauty, which is focused on mass color cosmetics, mass retail hair coloring and styling products, 
body care and mass fragrances with brands such as COVERGIRL, Max Factor and Rimmel.

•  Luxury, which is focused on prestige fragrances and skincare with brands such as Calvin Klein, Marc Jacobs, 
Hugo Boss, Gucci and philosophy.

•  Professional Beauty, which is focused on servicing salon owners and professionals in both hair and nail, with 
brands such as Wella Professionals, Sebastian Professional, OPI and ghd. 

Coty has over 20,000 colleagues globally and its products are sold in over 150 countries. Coty and its brands are 
committed to a range of social causes as well as seeking to minimize its impact on the environment.

www.coty.com 

A world leader in luxury, LVMH has enjoyed strong growth momentum since its creation in 1987. 

LVMH is a unique ecosystem of 70 brands in five different sectors: Wines & Spirits, Fashion & Leather Goods, 
Perfumes & Cosmetics, Watches & Jewelry and Selective retailing. 

The success of LVMH is inspired by the values defined by Bernard Arnault at its creation, shared by the Group’s 
145,000 employees around the world: be creative and innovative, deliver excellence, and cultivate an entrepre-
neurial spirit. These three imperatives inspire excellence and constitute the pillars of our performance and long-
term success. This economic performance is indissociable of a long-term commitment to social responsibility, 
the environment and the arts.

www.lvmh.fr 
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Founded in 1872 in Japan, Shiseido is one of the top leading cosmetics companies in the world and aims to inspire 
a life of beauty and culture. Operating in about 120 countries with 45 000 employees and 70 nationalities, we offer 
a unique selection of skin care, makeup and fragrance resulting in over 1 trillion yen of net sales in 2017. Thanks 
to 146 years of heritage, Shiseido constantly creates high-quality, highly functional, safe and innovative cosmetics 
and develop brands deeply loved by people from all over the world.

www.shiseido.fr 

COSMETIC 360 AWARDS SPONSORS

 

BW Confidential is the Paris-based international business-to-business publication for the cosmetics and fra-
grance industry. Its aim is to provide serious and independent news, commentary and analysis of the global 
cosmetics and fragrance industry to executives worldwide. Its offer consists of news headlines published daily 
on our website,www.bwconfidential.com, an electronic publication, sent to subscribers every two weeks a print 
magazine, published four times a year, which is sent to subscribers and distributed at more than 20 major inter-
national trade shows and events, as well a collector’s guide published once a year. Previous guides have included: 
The Future of Beauty, The Fragrance Guide and Beauty in Travel Retail and Beauty & Innovation. BW Confidential’s 
readership includes retail buyers, distribution agents, ceos and export and marketing managers at major brands 
from around the globe.

www.bwconfidential.com 

Japan Cosmetic Center (JCC), a bridge between Japan and the world in the cosmetics industry, was founded in 
Karatsu in 2013. With its 200+ members to date, JCC wishes to be involved at all stages – R&D, business matching, 
intelligence gathering and other business activities – and to benefit from synergies between its members covering 
all the sector’s professions. This effort is taking place through collaboration with international partners.

www.jcc-k.com 

This international show attracts university researchers who we love working with, as well as many keen and inno-
vative startups interested in collaborating with brands like ours. We were impressed with the level of attendance 
and activities last year, and the number of international visitors. We think that science has no boundaries, and 
we’re excited to expand our business at any opportunity. Especially since Rodan + Fields is a still a young brand 
that needs to promote its reputation.

www.rodanandfields.com 

GALA eVenInG eVenT  
With support by Cosmetic Valley and LVMH and its Maisons: Benefit Cosmetics, Guerlain, Kenzo Parfums, Par-
fums Christian Dior, Parfums Givenchy, Sephora. 
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PROFESSIONAL PARTNERS

SCIenTIFIC PARTneR: CnRS  
Represented on the trade fair’s steering committee, the CNRS is the authoritative scientific partner of Cosmetic 
360 in its endeavour to meet the greatest challenges of the fragrance and cosmetics industry, now and ahead. 
Attendees of this fourth edition of Cosmetic 360 won’t want to miss conference presentations given by CNRS 
experts during the event.

A major research institute on the global stage, the CNRS has designated cosmetics a priority area for capitali-
sing on scientific advances. In the world of French academia, CNRS leads the pack in number of patents filed. 
Together with its national technology transfer sister organisation, CNRS Innovation, it has put together a portfo-
lio of 180 patent families spanning specialised technologies like vectorization, formulation, and ‘dermocosmetic’ 
systems. 

This strategy, dubbed Focus Transfert (Transfer focus), was bolstered in 2015 through the creation of the 
Cosm’actifs research consortium (GDR3711), which now includes over fifty laboratories and concentrates its 
efforts in four main areas: sourcing (bioactive compounds and ingredients); formulation and vectorization; bio-
logical models and targets; and safety and spoilage prevention. 
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lA COSMETIC VAllEY, 
A WORLD-CLASS COSMETICS HUB
www.cosmetic-valley.com  

Founded in 1994, Cosmetic Valley became an accredited competitiveness cluster in 2005. It is now the world’s 
leading resource centre for fragrances and cosmetics. More than one in ten cosmetic products sold worldwide 
is produced through this national network of 1,500 firms, including a majority of SMEs (80%) and over a hundred 
big brands. These companies are active in all sectors of the cosmetics industry, e.g. ingredients, processing, pac-
kaging, and finished product testing. Representing €30 billion in turnover and 150,000 jobs, the Cosmetic Valley 
competitiveness cluster—a driving force behind a national industry that leads the global market—champions the 
new values projected by made-in-France fragrances and cosmetics: innovation, efficacy, safety, sustainability, 
and authenticity of raw materials. 

Cosmetic Valley also hosts the world’s leading cosmetological research network, with a portfolio of 300 projects 
valued at €350 million. 

COSMETIC VALLEy’S STRATEGIC FIELDS OF REGIONAL SPECIALIzATION
To capitalise on the fragrance and cosmetics expertise of each region while honouring their unique identities, 
Cosmetic Valley has implemented a national programme defining ‘strategic fields of regional specialization’. This 
approach aims to leverage the assets and ambitions of each region, working in close collaboration with regional 
authorities, research and training institutes, and businesses. It gives firms—especially SMEs—access to specia-
lized innovation platforms, training programmes, conferences, trade fairs, and more. These advantages allow 
firms to innovate and build an international presence while advancing the economic, scientific, and commercial 
interests of the industry, which benefits from greater cooperation and visibility. Regional specialization also faci-
litates complementary government investments at the national level.

•  Safety 
Normandy—through the Cosvapex programmes, Cosmetolab and Cosmetomics@Normandie facilities, and 
current efforts focused on packaging

•  Research 
Centre–Val de Loire—through the Cosmetosciences programme

•  Connected Beauty 
Chartres—through Beauty Tech

•  Sensorial Properties 
Tours—through the Certesens facility

•  Lipochemistry and Agricultural Resource Recovery 
Nouvelle-Aquitaine—in partnership with ITERG and the CVA

•  Testing and Metrology 
Cergy-Pontoise, Val-d’Oise—through the Cosmetomics@paris-île-de-France unit

•  Olfactory Properties 
Île-de-France—in partnership with ISIPCA

•  Start-Up Support Services 
Orléans—through Orléans-based Cosmet’Up, in partnership with the French  government (Investissements 
d’Avenir investment programme)

•  Performance and Quality of Working Conditions 
Blois—in partnership with INSA Centre–Val de Loire
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COSMeTIC VALLeY In nUMBeRS  (OCTOBeR 2018)

•  1,500 companies on the French fragrance and cosmetics industry map, including a majority of SMEs (80%) and 
over a hundred big brands*

•  €30 billion in turnover; 150,000 jobs

•  All fragrance and cosmetics industry specialities represented, including raw materials and ingredients, for-
mulation, packaging, quality control and testing, POS, plastic injection, and logistics

•  9 member universities: Orléans, Rouen, Tours, UVSQ, Le Havre, Cergy-Pontoise, Paris 13, Paris-Sud, Sorbonne 
University 

•  Renowned research institutes: CNRS, INRA, LNE, SOLEIL synchrotron

•  136 educational tracks, through ISIPCA, IMT, EBI, INSA CVL, France Business School, NEOMA Business School, 
and other institutes, with a total enrolment of 100,000 students

•  Backing from the national government and 25 local authorities in 3 regions: Centre–Val de Loire, Normandy, 
Nouvelle-Aquitaine.

•  8,170 researchers and 226 public research laboratories

•  320 certified collaborative research projects (€400 million invested in research)
  -  Calls for proposals for French FUI funding: nearly 40 projects submitted since 2005, representing a total invest-

ment of €101 million and receiving €38 million in government funding 

•  Involvement of 345 companies and 240 public-sector laboratories

•  8 innovation platforms

*Cosmetic Valley member companies and their brands

• Alès: Phyto, Lierac, Caron, Ducastel... 
• Clarins: Clarins, Muggler, MyBlend, Azzaro…
•  LVMH: Christian Dior, Guerlain, Parfums Givenchy, Kenzo Parfums, Benefit Cosmetics, Fresh, Make Up For Ever, Acqua di Parma, Perfumes 

Loewe, Emilio Pucci Parfums, Fendi Perfumes... 
•  L’Oréal: Lancôme, Giorgio Armani, Yves Saint Laurent Beauté, Biotherme, Kiehl’s, Ralph Lauren, Shu Uemura, Cacharel, Helena Rubinstein, 

Clarisonic, Diesel, Viktor&Rolf, Yue Sai, Maison Margiela, Urban Decay, Guy Laroche, Paloma Picasso, Proenza Schouler, L’Oréal Paris, Garnier, 
Maybelline, ShofSheen Carson, Essie, Nyx Cosmetics... 

•  UIG: Paco Rabanne, Nina Ricci, Prada, Valentino, Jean-Paul Gaultier, Comme des Garçons, Carolina Herrera… 
•  Pierre Fabre : Eau Thermale d’Avène, Ducray, Klorane, Elancyl, A-Derma, Galénic, René Furterer, Pierre Fabre Dermatologie... 
•  Rocher: Yves Rocher, Dr Pierre Ricaud, Daniel Jouvance, Kiotis, ID Parfums, Flormar,
•  Sarbec: Jacomo, Corine de Farme...

And also: Hermès, Chanel, Caudalie, Mustela, Nuxe, Eugène Perma, Lampe Berger, Sothys, Sisley…

Multinationals present in France  
•  Shiseido: Shiseido, Issey Miyake, Narciso Rodriguez, Serge Lutens, Elie Saab, Azzedine Alaïa, Zadig & Voltaire, Byredo, Dolce & Gabbana…
•  Amore Pacific: Annick Goutal...
•  Coty: Calvin Klein, Chloé, Marc Jacobs, Miu Miu, Bottega Veneta...
•  Procter & Gamble: Herbal Essence, Pantène, Head & Shoulders...
•  Reckitt Benckiser: Veet, Clearasil, E4...
•  Johnson & Johnson: Roc, Neutrogena, Le Petit Marseillais...
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FIGURES FOR THE FRAGRANCE AND COSMETICS INDUSTRy 
AROUND THE WORLD 
The estimated value of the international market for fragrances and cosmetics in 2017 was €425 billion 
(source: Euromonitor, 2018), which included:

• €78 billion for Europe

• €67 billion for the US

• €43 billion for China

• €30 billion for Japan

• €25 billion for Brazil

• €17 billion for India

• €10 billion for South Korea

Europe: the largest consumer market in the world, generating €78 billion in turnover, far more than se-
cond-place USA, at €67 billion, and China, at €43 billion (source: Euromonitor, 2018).

France: the global leader in fragrances and cosmetics  

• €30 billion in turnover; 150,000 jobs

•  With exports five times greater than its imports—netting as much as the sale of 160 Airbuses or 480 TGVs—
the French fragrance and cosmetics industry is the second greatest contributor to the country’s positive 
trade balance.

•  Number-one exporter worldwide: €17.760 billion, trailed at a distance by the USA at $12.954 billion. French 
growth (+14.15% compared to 2016) is the highest among mature countries.

Rank Country
Fragrance and 

cosmetics exports 
in 2017 (USD)

Growth from 2016 
to 2017

1 france 17 760 404 722  14,15%

2 uSA 12 954 557 445  7,52%

3 germany 10 603 645 435  5,42%

4 Ireland 8 459 601 353  -1,96%

5 Singapore 6 504 763 855  25,74%

6 united Kingdom 5 856 174 716  6,45%

7 Italy 5 513 092 145  11,56%

8 Rep. of Korea 4 966 855 799  18,10%

9 China 4 832 346 428  12,72%

10 Spain 4 560 743 891  13,40%

11 netherlands 3 839 190 878  9,36%

12 Japan 3 610 019 862  31,33%

13 Belgium 3 329 539 328  2,73%

14 Switzerland 3 289 634 253  11,85%

15 Poland 3 253 686 958  9,90%

(source: UN Comtrade, 2018) 
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HELPFUL INFORMATION

Trade fair management

Director: Franckie Béchereau 

Sales manager: Fanny Veau 

Location:  Carrousel du Louvre,  
99 rue de Rivoli, 75001 Paris 

Dates: Wednesday & Thursday, 17–18 October 2018 

Hours: 9 a.m.–6 p.m.

Website: www.cosmetic-360.com 

Social media accounts: 

• LinkedIn: @COSMETIC 360
• Twitter: @Cosmetic360
• Facebook: @cosmetic360
• Instagram: @cosmetic_360

Directions

• By metro  
Lines 1 and 7. Stop at ‘Palais Royal–Musée du 
Louvre’, and take the ‘Carrousel du Louvre’ exit.

• By car 
Carrousel-Louvre car park

• By bus 
Lines 21, 27, 39, 48, 67, 68, 69, 72, 81, 95.  
Get off at the ‘Palais Royal–Musée du Louvre’, 
‘Palais Royal–Comédie Française’ or ‘Musée du 
Louvre’ stops.
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- PRESS VISuAlS -

PARIS
CARROUSEL

DU LOUVRE

17.18
OCT
2018

I N N O V A T I O N S  +  S O L U T I O N S  >  P A R I S

AVAILABLE VISUALS FOR THE PRESS

1.  COSMETIC 360 – 2017 edition -  
© A. Lombard

2. Hackathon – 2017 edition - © A. Lombard

3. COSMETIC 360 - 4th edition

4. Prickly pear - © Opuntia

5. Olfactory blotter - © Scentis

6. High-precision tests - © Phenocell

7. Hair tests - © Spincontrol

8. Cosmetic microneedle - © Nissha

9. Antiperspirant efficacy tests - © Micofactory

10.  Clipexperience mask - © Innovendo

11.   Robot for production of home-made 
 cosmetics - © Beautymix

12.  Precious coloured materials - © Ugiel
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